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ZF Aftermarket Sets the Pace for Tomorrow's 
Mobility 
 
• Realizing the opportunities offered by digitalization 
• Tailor-made product and service portfolios 
• Intelligent networking of fleets and workshops 
 
The transformation of the automotive aftermarket is in full swing: 
alternative drive concepts, digitalization, connected cars and 
autonomous driving in addition to changing customer expectations 
are just some of the huge challenges faced by market participants. 
With its innovative products and individual service concepts, ZF 
Aftermarket has established a successful position as both architect 
and pacemaker for tomorrow's mobility, and likewise as a reliable 
and competent partner for customers. 
 
To ensure that vehicles move efficiently, safely, dynamically and reliably, 
ZF products are the first choice in driveline, chassis and safety systems 
– for passenger cars, trucks, buses and motorcycles. With its guiding 
principle "see. think. act., ZF has secured a strong global position by 
mastering the interaction of sensors, control units and vehicle motion 
control. The Aftermarket Division of the leading automotive supplier is 
heavily involved in developing tomorrow's mobility and from this derives 
the appropriate agenda for the future of the aftermarket. 
 
Realizing the opportunities offered by digitalization 
Helmut Ernst, head of the ZF Aftermarket Division, explains how the 
opportunities offered by digitalization can be realized: "On one hand, it 
requires a readiness to question familiar business models, identify the 
potential of vehicle and user data, derive attractive business 
opportunities and implement them. On the other hand, market 
participants have to align even more strongly with customer 
expectations by offering more individualized mobility services. Here, 
comprehensive understanding of the systems and technical know-how 
remains the most important foundation." 
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With tailor-made solutions for the aftersales market and with its 
established product brands ZF, Lemförder, Sachs and TRW, ZF 
Aftermarket is well-positioned. At Automechanika, Frankfurt, a particular 
product highlight will be Electric Blue, the new range of TRW branded 
brake pads for electric vehicles. These drastically reduce both interior 
noises and particulate emissions when braking.  
 
Tailor-made product and service portfolios 
"We will see an increase in electrically powered vehicles and 
transportation systems that are highly automated or even driving 
autonomously, especially in urban environments. By 2030, ZF expects 
around 30 percent of global automotive production to be focussed on 
all-electric or hybrid electric vehicles," emphasizes Markus Wittig, head 
of the Independent Aftermarket Business Unit (IAM). "As a manufacturer 
of the accompanying products in OE quality, we have first-hand 
knowledge. We therefore designed a high-voltage (HV) training concept 
at an early stage, which has become a bestseller in our comprehensive 
training program portfolio." 
 
The training gives workshop employees the necessary key 
competencies to master the complex range of topics surrounding future 
technology. ZF Aftermarket's modular blended learning concept ensures 
optimal success whilst reducing attendance time and lowering costs. 
 
However, the business understands that traditional aftersales service 
demands per vehicle will decrease in the long term: Fully electric 
vehicles do not require toothed belt or oil filter changes, for example. 
But before this happens, the increase in hybrid electric vehicles will lead 
to an increase in service business due to the double drive system which 
utilises a conventional as well as an electric driveline.  
 
Data-based services will be major sales generators in the future. The 
networked workshop of the future knows the status of its customers' 
vehicles and recommends preventive maintenance or repair to the 
owner based on current vehicle data. In the case of a breakdown, the 
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service staff can even provide remote diagnoses. This helps to make 
operational processes significantly more efficient, and customers will 
get their vehicles back more quickly. 
 
Markus Wittig describes changing customer expectations: "Digital 
Natives accept recommendations from their car on preventive 
maintenance and repairs. They expect their workshops to be on the ball 
at all times, to act quickly and to offer the best service at a reasonable 
price. Comparing prices and services online is just as natural to them as 
purchasing online. If their workshop of choice adapts to that and 
develops specific digital service offers or mobility services such as car 
sharing, it will not only gain a good digital reputation but also see real 
business profitability." 
 
Intelligent networking of fleets and workshops 
Smart networking of individual systems via telematics is a key element 
in the rapid process of digitalization. Particularly when it comes to 
steering fleets, ZF's connectivity solution Openmatics has tangible 
benefits, as it is based on a smart and open connectivity platform and 
therefore works independently from the vehicle manufacturers. An OBD 
dongle collects and transfers the data: This telematics and diagnostic 
unit reads 74 specific signals straight from the vehicle's OBD interface, 
among them fuel level, braking response and error messages. In 
addition, the dongles transfer GPS data and the sudden onset of 
changes in velocity. As Openmatics not only registers but also interprets 
this data, the platform significantly contributes to driving safety and the 
optimal steering of fleets. 
 
"Openmatics allows workshops to offer their fleet customers a variety of 
products and services. To put it simply, Openmatics has set new 
telematics standards on the independent aftermarket," says Helmut 
Ernst, head of the ZF Aftermarket Division. 
 
Furthermore, ZF Aftermarket was involved in establishing a neutral 
digital market place for vehicle data across various companies; thus 
ensuring that unrestricted access to vehicle data is guaranteed for the 
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IAM. On this digital market place, further services can be purchased 
from a steadily expanding catalog.  
 
True to its guiding principle of "see. think. act." ZF has the technical 
competence and range of products to allow vehicles to do just that. ZF 
Aftermarket takes this philosophy a step further. It not only sees the 
future challenges that the market faces, but also develops and 
establishes the appropriate products, service portfolios and workshop 
concepts. In doing so, it secures the future of the aftermarket, assists 
partners with technical know-how, and sets the pace and standards for 
tomorrow's mobility. Simply #futureproofed. 
 
 
Captions: 
Picture 1: 
World debut „Electric Blue“ – the new generation of brake pads for 
electric vehicles. 
 
Picture 2: 
Brand loyality is rewarded: in May 2018 ZF Aftermarket launched its 
new bonus program, ZF [pro]Points, for all independent workshops in 
Germany and Austria. 
 
Press Contact:  
Fabiola Wagner, 
Head of Aftermarket Communications, 
phone: +49 9721 4756-110, fax: +49 4755-658,  
e-mail: fabiola.wagner@zf.com  
 
  



 

 
 

ZF Friedrichshafen AG 
ZF Aftermarket 
Communications 
D-97424 Schweinfurt  
Germany  
press.zf.com 

PRESSE-INFORMATION 
PRESS RELEASE 

Page 5/5, 2018-07-11 

 

 

 

 

 
ZF Friedrichshafen AG  
ZF is a global leader in driveline and chassis technology as well as active and passive 
safety technology. The company has a global workforce of 146,000 with approximately 
230 locations in some 40 countries. In 2017, ZF achieved sales of €36.4 billion. ZF is 
one of the largest automotive suppliers worldwide. 
 
ZF allows vehicles to see, think and act. The company invests more than six percent of 
its sales in research and development annually – in particular for the development of 
efficient and electric drivelines and also in striving for a world without accidents. With 
its broad portfolio, ZF is advancing mobility and services in the automobile, truck and 
industrial technology sectors. 
 
With integrated solutions and the entire ZF product portfolio, the ZF Aftermarket 
Division of ZF Friedrichshafen AG guarantees the performance and efficiency of vehicles 
throughout their life cycle. Its combination of established product brands, digital 
innovations, customized products and services, and a worldwide service network has 
made ZF a sought-after partner and number two in the global automotive aftermarket. 
 
 
 
For further press information and photos, please visit: www.zf.com/presse 
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